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The Federal Chamber of Labour is 
by law representing the interests of 
about 3.2 million employees and 
consumers in Austria. It acts for the 
interests of its members in fields of 
social-, educational-, economical-, 
and consumer issues both on the 
national and on the EU-level in 
Brussels. Furthermore the Austrian 
Federal Chamber of Labour is a part 
of the Austrian social partnership.

The AK EUROPA office in Brussels 
was established in 1991 to bring 
forward the interests of all its 
members directly vis-à-vis the 
European Institutions.

Organisation and Tasks of the 
Austrian Federal Chamber of Labour

The Austrian Federal Chamber of 
Labour is the umbrella organisation of 
the nine regional Chambers of Labour 
in Austria, which have together the 
statutory mandate to represent the 
interests of their members.

The Chambers of Labour provide 
their members a broad range of 
services, including for instance 
advice on matters of labour law, 
consumer rights, social insurance and 
educational matters.

Herbert Tumpel
President

More than three quarters of the 2 
million member-consultations carried 
out each year concern labour-, social 
insurance- and insolvency law. 
Furthermore the Austrian Federal 
Chamber of Labour makes use of its 
vested right to state its opinion in the 
legislation process of the European 
Union and in Austria in order to shape 
the interests of the employees and 
consumers towards the legislator.

All Austrian employees are subject 
to compulsory membership. The 
member fee is determined by law 
and is amounting to 0.5% of the 
members‘ gross wages or salaries (up 
to the social security payroll tax cap 
maximum). 560.000 - amongst others 
unemployed, persons on maternity 
(paternity) leave, community- 
and military service - of the 3.2 
million members are exempt from 
subscription payment, but are entitled 
to all services provided by the Austrian 
Federal Chambers of Labour.

Werner Muhm
Director

About us
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The AK appreciates this opportunity to 
express its views on issues pertaining 
to bank accounts, a major financial 
service product, as part of this consul-
tation process. We hope the European 
Commission will pick up our ideas and 
suggestions. 

To start with, we believe the right to a 
basic account must be guaranteed 
in EU law from the standpoint of con-
sumers. The recommendation from 
2011 has not noticeably changed the 
situation in Austria. 

The AK explicitly welcomes the 
Commission’s desire to improve the 
transparency of bank account fees. 
We agree with the Commission that 
current banking practices in this area 
are inadequate. The experience of 
consumer advisors at the Austrian 
Chambers of Labour and current sur-
veys indicate that there is a need for 
action in this area. 

The AK explicitly 
welcomes the Com-
mission’s desire to im-
prove the transparency 
of bank account fees. 

Executive Summary
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1. TRANSPARENCY AND COMPARA-
BILITY OF BANK ACCOUNT FEES

Question 1: Do you consider that 
the information provided by banks 
on bank account fees is presented 
to consumers in a sufficiently clear 
manner and easy to compare bet-
ween banks? What good practices 
could you identify? What are the 
persisting shortcomings? Do you 
think that amendments to the trans-
parency obligations in the Payment 
Services Directive (2007/64/EC) 
could address those shortcomings?

Question 2: Do you think that stand-
ardising bank account fee terminol-
ogy could help to provide more trans-
parent and comparable information 
on fees? If terminology were to be 
standardised, should that standardi-
sation cover all fees or only some of 
them? If only some of them, on the 
basis of which criteria should they 
be chosen? Should terminology be 
standardised at national or EU level?

Question 3: Do you think that glossa-
ries of terms and standardised lists of 
bank fees would facilitate compara-
bility? If so, what format and content 
should this information have? What 
body/forum would you consider ap-
propriate to develop such a glossary/
standardised list of fees?

Austrian banks have increasingly dif-
ferentiated their account models in re-
cent years. Basically there are current 
accounts for consumers based either 
on a package approach (“package 
accounts”) or on an approach in which 
individual items are billed (“individual 
billing accounts”). 

Package accounts are based on the 
principle that the bank bills a flat ac-
count maintenance fee (quarterly) 
that covers all or most bookings. The 
individual billing account is guided by 
the principle that an individual price is 
billed for each transaction (the more 
bookings, the higher the account 
costs). There is a trend in product 
and service ranges toward package 
accounts, with the package accounts 
themselves being highly differentiated. 
One package account is not neces-
sarily the same as another. Substantial 
differences can be observed from 
bank to bank as to which transactions 
are charged at a flat rate or the fixed 
account maintenance fee per quarter 
and which transactions (bookings or 
services) account holders have to pay 
for separately. The services included 
vary greatly. Many package accounts 
contain additional services such as 
one or more credit cards, insurance 
products (such as accident insurance, 
for example) or bonus points for pur-
chases at different retailers. The fee 
models are subject to constant pric-
ing changes in terms of interest rates 

Substantial differences 
can be observed from 
bank to bank as to 
which transactions are 
charged at a flat rate or 
the fixed account main-
tenance fee per quarter 
and which transactions 
account holders have 
to pay for separately.

The AK position in detail
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and fees, the services included, and 
extra fees for (extra) services. A new 
trend can be seen at Austrian banks 
toward differentiation in pricing policy 
to the extent that banks make a (price) 
distinction between ATM withdrawals 
at their own ATMs versus other ATMs. 
It is difficult to obtain an overview of 
the terms and conditions of accounts. 
This is because banks generally offer 
not only a regular personal current 
 account with individually billed items 
but also several salary account prod-
ucts comprising different services (from 
no-frills products to luxury versions 
with all services included). 

As with all consumer contracts involv-
ing different services and fees, it is 
almost impossible to make a product 
and price comparison. After all, con-
sumers should do more than assess 
the diverse product and billing ver-
sions (individual item billing versus 
all-inclusive billing, free accounts with 
basic functions versus luxury accounts 
with a variety of services included). 
They should also ask themselves 
whether or not they should enter 
into a current account contract with 
a direct bank (communication over 
the Internet or by phone) or with a 
full-service bank featuring branch 
operations. Given the information cur-
rently used by banks, AK believes that 
a comparison cannot be made right 
now in any case and that the above 
questions cannot be satisfactorily an-
swered.

In July 2011, the Chamber of Labour 
conducted a Mystery Shopper Survey 
on current accounts at seven banks in 
Vienna. In almost all cases, the mys-
tery shoppers were handed a price 
sheet when they opened the account 
(i.e. a circular presenting the account 
terms and conditions). However, these 
tables are not well-suited for a price 
comparison because the layouts used 
vary greatly and the prices and service 
components are presented in a con-
fusing way (visually and in terms of 
content). Too much specialized termi-
nology is used so that consumers basi-
cally have a hard time understanding 
the individual price items. 

What was striking about this market 
study was that the customer advisors 
at banks usually failed altogether to 
ask about the needs of the consumers 
seeking to open an account. In their 
consultations with consumers, cus-
tomer advisors did not delve into use 
patterns and no advisor conducted a 
detailed analysis of consumer needs. 

This means the banks’ customer advi-
sors did not find out from prospective 
customers how many bookings they 
have (paper-based or non-paper-
based), how many standing orders, 
direct debits and whether they want 
an ATM card and/or credit card or 
an overdraft facility. However, this as-
sessment of needs is the only way an 
optimum account package can be 
selected. 

Given the informa-
tion currently used 
by banks, the AK 
believes that a com-
parison cannot be 
made right now in 
any case and that the 
above questions can-
not be satisfactorily 
answered.
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Another point that became obvious in 
this survey is that the information on 
account interest rates (especially for 
overdrafts but also interest on credit 
balances) is inadequate. But this is 
extremely significant price information. 
In particular, the materials often do not 
spell out whether the interest rates are 
fixed or variable. 

In June 2012 as part of a study, the AK 
examined the transparency of current 
account prices and the availabity of 
consumer-friendly glossaries (con-
taining the most important terms on 
payment transactions) on the Internet 
websites of five banks that dominate 
the market. The subject of the exami-
nation was whether the banks made 
a list of the 10 most important account 
prices and glossaries available to 
website visitors so that consumers 
could obtain meaningful information 
on fees/interest rates and key terms 
pertaining to payments. Finally, this 
information was to be used for a 
comparison of products and terms 
of current accounts for consumers 
among different banks. In summary, it 
can be said that the examined banks 
did make available price lists for cur-
rent accounts for consumers on their 
homepages. However, the way this 
information was presented was less 
than useful for consumers and hardly 
suitable at all for making a compari-
son of prices and products. The trans-
actions or price items are too different, 
particularly with regard to the ter-
minology used, the number of items 
listed (ranging from less than 10 to as 
many as 27) and the visual presenta-

tion. Some banks list the services 
with individual prices in euros while 
others use verbal descriptions such 
as “included” or “free of charge” to 
present prices. This latter approach is 
effective advertising because it shows 
that a listed service is included in the 
account maintenance fee instead of 
being billed separately. 

Generally speaking, information from 
banks is inadequate in that important 
transactions (e.g. payment with an 
ATM card at a store, POS payment) are 
simply missing and important price 
differences between electronic book-
ings and manual paper-based book-
ings (that exist in actual practice) are 
simply not listed. The price lists charac-
teristically include items that have little 
or nothing to do with the core services 
of the account. For instance, one ma-
jor bank indicates that the processing 
fee for a new loan is lower if the cus-
tomer has this account (as opposed 
to not having the account). There was 
no information on interest (for credit 
balances, overdrafts) in three of five 
cases. The transparency and infor-
mation about current accounts must 
be classified as inadequate merely 
on the grounds that not a single one 
of the banks in the study provided a 
consumer-friendly glossary on pay-
ments on their homepage - glossaries 
were not found on any of the websites 
of the banks examined.

The two Chamber of Labour studies 
from 2011 and 2012 mentioned above 
draw the following conclusion: When 

Generally speak-
ing, information from 
banks is inadequate 
in that important 
transactions are 
simply missing and 
important price differ-
ences between elec-
tronic bookings and 
manual paper-based 
bookings are simply 
not listed. 
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one looks at the information consum-
ers are given in the consultations at 
bank branches when opening current 
accounts and on the Internet, the 
overall picture that emerges is one of 
information that is confusing and thus 
marginally useful for the selection of 
account products. There is an urgent 
need for a common standard in the 
form of a product and cost sheet for 
current accounts for consumers. It 
would be desirable, for example, 
to create standard European infor-
mation for current accounts for con-
sumers (analogous to pre-contractual 
information for consumer loans akin 
to the Standard European Consumer 
Credit Information). Besides giving 
information on the bank involved, its 
address and the product names, this 
sheet would provide tables with prices 
for major types of transactions and 
the (terms and conditions) for interest 
rates (on credit balances, for over-
drafts). 

Question 4: In order to further in-
crease bank account fee transpar-
ency and comparability, which of the 
following tools should be considered:

i) comparison websites managed by 
public authorities

Price portals run by private service 
providers usually have the systematic 
disadvantage that they are often de-
pendent on advertising. Service provid-
ers (banks, insurance carriers, etc.) 
are sometimes charged listing fees 
to have the product or the terms and 
conditions appear on the comparison 

portal. This practice can distort the 
presentation of products or terms and 
conditions. 

ii) standardised cost simulations to 
be provided by banks

In recent years, several banks in Aus-
tria have actively tried to persuade 
existing account customers to shift to 
a different account model. The banks 
changed the account model if the cus-
tomers did not object. There were com-
plaints filed with Austrian consumer 
organisations back then and much 
confusion on the part of customers, 
especially regarding the new account 
models that were supposedly so much 
more favourable. It would definitely 
have been helpful back then for the 
consumers involved if the banks had 
made available credible cost simula-
tions. 

From the standpoint of consumers, it 
is helpful if the costs of account over-
drafts are also included in these cost 
simulations in any case. Consumers 
are often not aware of how expensive 
overdrafts actually are. 

iii) standardised representative ex-
amples to be provided by banks

Meaningful use can be made of a 
representative example of a current 
account for consumers only if the as-
sumptions of what constitutes repre-
sentative are precisely stipulated. 

Price portals run by 
private service pro-
viders usually have 
the systematic disad-
vantage that they are 
often dependent on 
advertising. 
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Without binding stipulations, Bank A 
will assume a user model with 240 
bookings a year (20% of the transac-
tions over the Internet) while its rival 
Bank B will operate with completely 
different assumptions for its model 
(288 bookings a year, primarily over 
the Internet) arguing that this data is 
representative of the types of custom-
ers it serves.  

iv) surveys by consumer organisa-
tions/financial ombudsman

v) any other tools you consider rel-
evant? 

Should any of them be made com-
pulsory? What would be the likely 
costs?

We believe that price transparency in 
the meaning addressed in this consul-
tation can only be achieved if the fol-
lowing conditions are satisfied:

•	 The selected measures must be 
obligatory for all banks.

•	 The user models and standards 
for comparisons and account 
price information must apply 
across the entire EU. 

•	 At the same time, it is essential to 
“translate” commonly used techni-

cal terms into language consum-

ers can readily understand (using 
glossaries, etc). 

Analyses conducted by the AK indicate 
that an almost endless diversity of 
terms is used for describing payment 
transactions. The fee sheets also 
typically have a host of exceptions 
and references in fine print, some of 
which are located only in footnotes. 
For instance, one major Austrian bank 
uses the phrase “generous number 
of transfers” in its price and product 
sheet (as of June 2012). This term is 
completely confusing for average 
consumers, as are many other terms 
in use. Another major market-leading 
bank uses the term “non-electronic 
debit bookings” in all its product and 
price sheets, noting that these items 
are not covered by the flat account 
maintenance fee and therefore incur 
extra charges, namely 23 eurocents 
per transaction. The bank does not 
indicate what exactly this term means 
and to which transactions it refers. 
Another central problem in our view 
is that consumers generally do not 
receive understandable information 
on the price differences between 
paper-based and non-paper-based 
transactions, between manual book-
ings (conducted at branches) and elec-
tronic bookings (conducted at home 
over the Internet), between automated 
(i.e. transactions periodically conduct-
ed at certain times (e.g. direct debits) 
and non-automated transactions (e.g. 
transfers). A common European stand-
ard on terminology is urgently needed; 
otherwise a (cross-border) comparison 
cannot be made.

A common European 
standard on termi-
nology is urgently 
needed; otherwise a 
(cross-border) com-
parison cannot be 
made.
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As the EU Directive on Payment Serv-
ices contains no standard duties to 
inform, the AK feels it is only logical 
that the necessary regulations be an-
chored directly in the directive - similar 
to the EU Consumer Credit Directive. 

Standard precontractual information 
on account fees should be introduced. 
It should be handed out to prospec-
tive customers free of charge in ample 
time before the conclusion of the 
contract or should be required to be 
posted on the banks’ homepages. 

Question 5: What level of detail 
should the information on actual 
fees paid have and how frequently 
should it be provided to the account 
holder? Would having comparable 
information on the fees actually paid 
encourage consumer mobility, in-
cluding on a crossborder basis?

Austrian law requires that consum-
ers be sent a yearly statement on 
consumer credits. Similarly, it would 
be desirable if current account hold-
ers received an annual statement 
showing all transactions conducted 
the previous year, listed by categories, 
and the fees charged for them. It is 
especially important to include the 
high costs of account overdrafts, also 
itemised; consumers are often una-
ware of these high costs. This list of all 
relevant fees - account maintenance 
fees per quarter, prices of individ-ual 
transactions, interest for overdrafts - 
allows bank customers to compare 
and contrast cost elements with each 

other and subsequently act more cost 
efficiently (e.g. by avoiding expensive 
transactions). 

This type of itemized account informa-
tion on an annual basis is what makes 
it possible in the first place for con-
sumers to conduct effective and com-
petent cost simulations (refer to Ques-
tion 4 ii). The totalled or aggregated 
booking data in the annual statement 
is a prerequisite for price comparisons 
of this kind. The banks should be re-
quired to provide this type of annual 
information free of charge.

Question 6: What other measures/in-
struments should be considered in or-
der to improve the transparency and 
comparability of bank fees? Please 
describe and indicate at which level 
(national or EU) you consider they 
should be taken.

In our view, advertising for account 
and payment products requires a cer-
tain degree of regulation at EU level. 
The lack of transparency we observed 
in account fees is also reflected in ad-
vertising. One major Austrian bank is 
currently advertising for its current ac-
counts with the slogan “Free Account 
Maintenance for One Year”. The ads 
have a barely noticeable reference to 
a footnote with fine print stating “with 
the exception of paper-based debit 
bookings, which are EUR 0.23 apiece.” 
The AK is in favour of prohibiting these 
kinds of presentations of prices or free 
services.

It would be desirable 
if current account 
holders received an 
annual statement 
showing all transac-
tions conducted the 
previous year, listed 
by categories, and 
the fees charged for 
them.
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2. SWITCHING BETWEEN PAYMENTS 
ACCOUNT PROVIDERS

Question 7: Do banks in the Member 
State where you have a bank ac-
count offer a switching service? If yes, 
is it in line with the Common Princi-
ples on bank account switching de-
scribed above? Is information on the 
conditions of switching presented in 
a consumer friendly manner?

In recent years, the Chamber of La-
bour has repeatedly checked the terms 
and conditions for switching accounts 
and published its findings as part of 
studies (most recently in September 
2011: Switching Accounts, Vienna 
Chamber of Labour (AK Wien)). The 
study conducted in 2011 involved mys-
tery shoppers who actually opened 
accounts or switched accounts from 
Bank A to Bank B. In summary, the 
major finding is that customers can 
switch accounts (current accounts or 
salary accounts) in Austria without 
any trouble. All seven Austrian banks 
surveyed satisfactorily performed the 
switch from the old account to the new 
one. Shortcomings were detected in 
the banks’ information policy and the 
quality of their advice. These short-
comings pertained mostly to the lack 
of written information on interest rates 
on debit balances and credit balances 
and on borrowed amounts (account 
overdraft). There was only one bank 
that provided clear written informa-
tion on the type of interest rate (fixed 
interest rate) and the level of the inter-
est rate. Four of the banks provided 

incomplete information or information 
that was confusing for consumers. 
Two of the banks gave the mystery 
shoppers no written information on 
interest rates at all. In addition, the 
homepages contained only sparse 
information on account switching. Just 
three of the seven banks provided 
thorough information on the Internet 
on the subject of account switching. 

Question 11: According to you, how 
important is the risk of  having 
 receipts, bills and payments mis-
directed when switching bank 
 accounts? What measures could be 
considered to make the switching 
process safer?

According to the above study conduct-
ed by the Vienna Chamber of Labour, it 
took a median of six banking days for 
the seven newly opened accounts be-
fore the old account was closed and 
the new account was up and running, 
i.e. before the credit balance from the 
old bank was transferred to the new 
bank. The final balancing of the “old” 
accounts was also fully correct. All 
banks charged the incurred fees for 
account maintenance on a proportion-
al basis only (daily basis) as required in 
the Austrian Act on Payment Services, 
in other words, customers were only 
charged for the period for which they 
actually used the account. The stand-
ing orders were transferred properly, 
i.e. no problems were observed that 
standing orders were not executed, 
for example.

All seven Austrian 
banks surveyed sat-
isfactorily performed 
the switch from the 
old account to the 
new one.
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3. ACCESS TO A BASIC PAYMENT AC-
COUNT

Question 14: Do you dispose of infor-
mation on consumers encountering 
difficulties in access to a basic bank 
account? What types of obstacles 
are signalled by the consumers pre-
venting them from having access to a 
basic bank account?

Question 15: Are you aware of any 
measures taken by banks or other 
institutions in the Member State 
where you have your residence to 
facilitate access to a basic payment 
account? Have these initiatives been 
successfully enforced?

In May 2012, the AK conducted a 
survey in Vienna among the eight 
leading banks in the market to deter-
mine the current status of access to a 
basic bank account. The six responses 
revealed that three of the banks con-
tinue to reject customers on economic 
grounds. Grounds named are insuffi-
cient credit rating, appearance on a list 
of the Gläubigerschutzverband (as-
sociation for the protection of creditors), 
non-compliance with agreements, 
late repayment of loan or failure to 
repay loan, unapproved account over-
drafts, pending judicial proceedings 
regarding personal bankruptcy. One 
bank also cites the nationality status 

“stateless” or “person granted political 
asylum” as reasons for rejection. Un-
settled debts in own institution is also 
cited as grounds for exclusion based 
on the regulations of the Austrian Fi-
nancial Market Authority. 

It is noteworthy that one of the three 
banks that reject new accounts mainly 
because of credit ratings is the bank 
that has offered the cheapest current 
account in Austria for years now ac-
cording to surveys by the Chambers of 
Labour. That means the economically 
weakest customers are excluded from 
the cheapest account available in 
Austria.

One of the three banks that say they 
reject new accounts opened its own 
bank in 2006 run strictly by voluntary 
employees (Zweite Sparkasse) to 
combat the lack of access to payment 
services. Accounts at Zweite Spar-
kasse are granted exclusively at the 
recommendation and in collaboration 
with social agencies. Zweite Bank 
serves the clients referred by the social 
institutions with the intent of having 
them switch back to a “regular” bank 
after bankruptcy/debt arrangements 
are made. The AK welcomes this 
initiative of Zweite Sparkasse. This in-
tensive customer care for clients from 
social institutions cannot replace a 
fundamental easing of access to bank 
services based on a legal entitlement. 
Zweite Sparkasse is known in Austria 
as a social project. This fact is also 
problematic because one can assume 
a degree of stigmati-sation for clients. 
Of course it is easy for someone with 
a non-neutral account to be tagged 
as “socially deprived” or as a client of 
a social agency or a debt counselling 
service.

Under certain circumstances, this label 
can be counterproductive for reinte-
gration because it might render certain 

The six responses 
revealed that three of 
the banks continue to 
reject customers on 
economic grounds.
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jobs or service contracts or even hous-
ing leases impossible. 

Two major banks also offer special 
current accounts to the target group in 
Austria. These products are unknown 
to many people without accounts, 
however, judging from the experience 
of consumer advisors at the Cham-
bers of Labour and a current survey 
by ASB (the umbrella organisation of 
state-recognised debt advice services 
in Austria) from May 2012 among staff 
at social institutions in Austria. The 
banks have a highly restrained infor-
mation policy regarding information on 
these products. There is no advertising 
on these special account products as 
far as the AK knows or has observed. 
There are also gaps when it comes to 
a full-coverage range of special ac-
counts.

According to the ASB survey, 36% of 
the employees surveyed at social insti-
tutions reported that not all individuals 
were able to get one of these special 
accounts at one of the three banks. 
The banks cited the same grounds as 
they did for refusing to open a “regu-
lar” current account, in other words, 
bad credit rating and debt in par-
ticular. 

There is a massive impact on jobseek-
ers if they have no current account. 
This fact has been pointed out time 
and again in recent years. We would 
like to focus on a further situation, a 
further finding in the ASB survey, which 
we believe has received too little at-

tention thus far in the evaluation of 
political measures: the psychological 
burdens on clients of social agencies 
and the effects these burdens have on 
these people’s personal lives. These 
individuals experience a type of nega-
tive spiral comprising stress, exclusion 
and family conflicts. Their feeling of 
hopelessness causes frustration, 
depression and feelings of inferiority. 
Many of them feel like second-class 
human beings and give up. Forced to 
use the accounts of family members 
or friends, these people become de-
pendent. This reduces their autonomy 
and personal responsibility. Advice ob-
jectives of social institutions are more 
difficult to achieve if a person does not 
have a current account.

Question 16: Do these measures also 
facilitate access to a basic payment 
account for non-residents?

Question 17: If consumers still 
have difficulties in opening a bank 
 account, what are the reasons for 
that?

Question 18: If more needs to be 
done what additional measures 
should be envisaged?

Should the problem be tackled at 
national or EU level?

We refer to the AK position paper from 
April 2012 on basic accounts with re-
spect to these questions. In this paper 

There is a massive 
impact on jobseekers 
if they have no current 
account. 
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we presented the essential aspects 
on these questions from an Austrian 
perspective.

http://wien.arbeiterkammer.at/bilder/
d172/AK_Positionspapier_April_2012.
pdf.

We would also like to cite a current 
report from our own advice depart-
ments on their own experiences. The 
report points out further difficulties that 
people without accounts can face. If 
employees without a current account 
have an employer who goes bankrupt, 
they are required in Austria to apply 
for recognition of insolvency payments. 
The amounts recognised in an official 
decision then have to be passed on to 
the employees. Employees with no ac-
count have just two options: to receive 
a postal money order, which involves 
major expenses, or to use the account 
of a person they trust. With this option, 
these people always face the risk of 
not receiving the money in full or on 
time. It also has a humiliating aspect 
because the people have to admit to 
friends or family members that the 
bank will not give them an account.

One finding of our current bank survey 
was that the banks continue to assess 
the situation in Austria differently than 
we and all social advice organisations 
do and continue to see no problems. 
According to the banks, the current 
voluntary products on offer are suffi-
cient for “fully and completely covering 
the need for basic accounts”. The AK 

The AK is in favour of 
having all banks be 
required to offer a 
basic bank account. 

assumes that no substantial changes 
will come about in Austria regarding 
the still existent gaps in access to ba-
sic bank services without the interven-
tion of EU lawmakers. 

As we mentioned in our introductory 
remarks, we believe EU legislation 
is required. The AK is in favour of 
having all banks be required to of-
fer a basic bank account. This is the 
only way to ensure quick and low-
threshold access without waits and 
full-coverage supply of this service. 
This approach would also avoid the 
costs otherwise associated with an 
allocation system.

www.akeuropa.eu/en
http://wien.arbeiterkammer.at/bilder/d172/AK_Positionspapier_April_2012.pdf
http://wien.arbeiterkammer.at/bilder/d172/AK_Positionspapier_April_2012.pdf
http://wien.arbeiterkammer.at/bilder/d172/AK_Positionspapier_April_2012.pdf
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Should you have any further questions 
please do not hesitate to contact 

Mrs Benedikta Rupprecht 
Tel: +43-(0)1-50165/2694
e-mail: benedikta.rupprecht@akwien.at

Mr Christian Prantner
Tel: +43-(0)1-50165/2511 
e-mail: christian.prantner@akwien.at

as well as 

Mr Frank Ey
Tel: 0032/2/2306254
e-mail: frank.ey@akeuropa.eu 
at our AK office in Brussels.

Bundesarbeitskammer Österreich
Prinz-Eugen-Strasse, 20-22  
A-1040 Vienna, Austria  
T +43 (0) 1 501 65-0  
F +43 (0) 1 501 65-0

AK EUROPA
Permanent Representation to the EU
Avenue de Cortenbergh, 30
B-1040 Brussels, Belgium 
T +32 (0) 2 230 62 54
F +32 (0) 2 230 29 73

www.akeuropa.eu/en

